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SNAPSHOT 

Issue Opens Monday, February 15,2021 

Issue Closes 
Wednesday, February 17, 
2021 

Price Band (Rs) 396/400 

Bid Lot 
35 shares and multiples 
thereafter 

Face Value Rs10 

Listing BSE & NSE  

Type of Issue Fresh Issue 

Offer Size  (Rs Mn) 

Fresh Issue 1,000 

OFS - 

Total 1,000 

*Implied Market Cap  
(Rs Mn) 

4,000 

P/E (based on FY20 Earnings)* 62.5 

*Note: Implied Market Cap & P/E are calculated at upper price 
band of Rs400 

Issue Allocation 

Reservations % of Net Issue 

QIB  75 

NIB 15 

Retail 10 

Total  100 

Employee Reservation: Equity shares aggregating to Rs10mn 
Employee Discount: Rs20/- per share 

Object of the Offer 

 Funding incremental working capital requirement 

 General corporate purposes 
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Home Health Product Market Overview: 
The Home Health product market comprises of equipments put to use in 
order to monitor and diagnose any disease. These products are in addition to 
the products used to treat any disorder therapeutically. This market is                                  
bifurcated into: Chronic disease products, Lifestyle products, Nutritional 
supplements, Orthopedic products and Mother & Child products. The Home 
Health market in India and neighbouring countries is estimated at Rs20,757cr 
in 2019 and is expected to grow to Rs38,920.7cr by 2025; CAGR of 11.0%. 
Nutritional supplements segment forms ~86% of the total Home Health                            
market followed by Chronic disease products segment at 6.5%. Highest 
growth is expected in Lifestyle products, especially fitness trackers, at a 
CAGR 14.5%.  
 

 
 

Classification of Home Health Product Market: 
(i) Chronic Disease Products: Self-monitoring devices such as blood pressure, 
oxygen saturation, blood glucose, temperature, helps patient manage for 
chronic ailments such as heart disease, hypertension, diabetes and                                      
respiratory illnesses. Devices, like oxygen concentrators, nebulizers,                                 
humidifiers and steamers, are important tools for treatment of patients in 
healthcare institutions as well as home. The chronic disease products market 
in India and neighbouring countries was estimated at Rs1,348.6cr in 2019 
and is anticipated to grow at CAGR 10.7%, to reach Rs2488.4cr by 2025.  

  

Exhibit 01: Home Health Market, India and Neighbouring Countries, 2019 

Source: Company RHP, Progressive Research 

Exhibit 02: Chronic Disease Products Market (in Rs cr) for India and                     
Neighbouring Countries- 2019-2025E 

Source: Company RHP, Progressive Research 
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Exhibit 03: Orthopedic Products Market (in Rs cr) for India and Neighbouring Countries- 
2019-2025E 
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Classification of Home Health Product Market (contd.): 
 

(i) Chronic Disease Products: The revenue classification based on chronic disease products types stands as: digital blood pressure 
monitors (23.5%), nebulizers (20.95%), pulse oximeters (2.6%), portable ECG machines (4.4%), oxygen concentrators (10.7%), 
humidifiers/steamers (4.9%), digital/infrared thermometer (11.3%), self blood glucose monitoring devices (SmBG) devices 
(21.7%). 
 

(ii) Orthopedic Products: Orthopedic rehabilitation and physiotherapy products are geared towards the rehabilitation process 
that can be undertaken at home with the aim to bring back appropriate function in patients where there may be loss of function 
due to a physical or physiological injury. This segment is bifurcated into rehabilitation products (wheelchairs, walkers, lumbar 
support) and physiotherapy devices (foot, body and neck massagers). The Orthopedic products market in India and neighbouring 
countries was Rs682.8cr in 2019 and is anticipated to grow at CAGR 9.2% to reach Rs1,162.9cr by 2025. 
 
 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
(iii) Mother and Child Products: Convenience is more important to today’s young mothers than to those from previous                                          
generations. This industry comprises of breast pump (manual and automatic pumps), mother care (bottle sterilizers and bottle 
warmers), child care (car seats, baby carriers, baby cots), nursing pillows, liquid baby wash, shampoo and lotion, diaper rash 
cream , baby monitors and strollers. The Mother and Child market in India and neighbouring countries was at Rs310.3cr in 2019 
and is anticipated to grow at CAGR 10.3% to reach Rs557.7cr by 2025. 
 
(iv) Nutritional Supplements: These refer to a broad class of food-derived ingredients that offer health benefits to the consumer 
in addition to the general nourishing benefits derived from food, thus rightly falling in the intersection between nutrition and 
pharmaceuticals. It could refer to products that range from isolated nutrients, dietary supplements, herbal medicines, functional 
foods, medical/specific diets and beverages. India and neighbouring countries has nutritional supplements market of Rs17,840cr 
in 2019 which is projected to grow to Rs33,368cr by 2025. 
 
(v) Lifestyle Products: The lifestyle products market in India and neighbouring countries is expected to witness a robust growth 
owing to increasing household spending, rapid urbanization and growing awareness on fitness and well-being. The market was 
an estimated Rs566.6cr in 2019 and anticipated to grow at CAGR 14.5% to reach Rs1,277.4cr by 2025. The lifestyle products                          
segment is served by Nureca through its brand line Dr. Trust, with Aroma diffusers and smart scales and weight scales, with the 
current addressable market at Rs82.8cr in 2019. 
 
Home Healthcare Market- Growth Drivers:  

 Increase in geriatric population and chronic diseases and rising healthcare costs for the patients 

 Rising awareness and healthcare consumerism 

 Increasing income levels have contributed to a middle class bulge 

 Covid-19 pandemic and focus of reducing hospital induced infections 

 Advances in home health technology and evolution of e-commerce has led to adoption of health products 
 

Source: Company RHP, Progressive Research  
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Industry: (contd.) 
 

Adoption of E-commerce Platform:  
E-commerce has evolved from simple search portals for buying products to digital marketplace that would provide personalized 
experience for informed purchase decision-making. The overall e-commerce adoption in India Home Health market was 25.3% in 
2019. Despite the overall adoption on an uptrend over the years, the Covid-19 pandemic has further encouraged the consumers 
more towards online purchases and thus pushed growth in this channel during the lockdown restriction period. 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
About the Company:  
Nureca Ltd (Nureca) is a B2C company engaged in the business of home healthcare and wellness products which offers quality, 
durability, functionality, usability and innovative designs. Nureca enables its customers to monitor chronic ailments and other 
diseases, to improve their lifestyle. The company believes in innovation and catering new products to the ever-growing needs of 
the home health care sector. Nureca is a digital first company wherein they sell their products through online channel partners 
such as e-commerce players, distributors and retailers. Further, they also sell the products through their own website drtrust.in. 
 
Product Portfolio:  Nureca’s product portfolio is classified under the following five categories: 
(a) Chronic Device Products: includes products such as blood pressure monitors, pulse oximeters, thermometers, nebulizers, self 
monitoring glucose devices, humidifier and steamers.  
(b) Orthopedic Products: which includes rehabilitation products such as wheelchairs, walkers, lumbar and tailbone supports and 
physiotherapy electric massagers.  
(c) Mother and Child Products: which includes products such as breast pumps, bottle sterilizers, bottle warmers, car seats and 
baby carry cots. 
(d) Nutrition Supplements: which includes products such as fish oil, multivitamins, probiotics, botin, apple cider and vinegar.  
(e) Lifestyle Products: which includes products such as smart scales, aroma diffusers and fitness tracker. 
 
Existing Brands:  

 Dr. Trust: This is the flagship brand. The products catered under the Dr. Trust brand enables the users to effectively                  
monitor chronic ailments and improve their lifestyle. 

 Dr. Physio: This brand is used for products under Orthopedic category such as electric massagers, wheelchairs and                                 
walkers. It offers the most imaginative, unwinding, restorative, wellbeing and individual care products. 

 Trumom: This brand is used for products under Mother and Child Care category which offers mother care and child care 
products to enhance the parenthood experience. 

 
 

Exhibit 04: E-commerce Trend  

Source: Company RHP 
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About the Company (contd.): 
 

Competitive Strengths: 
(i) Strong product portfolio and consistent focus on quality and innovation: In order to offer new and varied products to the 
customers, Nureca focuses on creating innovative products, emphasizing on quality and efficiency. 
 
(ii) Asset light business model and competitive products: The company enters into agreements with vendors who manufacture 
products as per the company’s specifications and thus avails them to scale the operations quickly at a pre-determined cost and 
as per quality standards without incurring any capital expenditure on manufacturing facilities. Nureca operates on an asset light 
business model, without the need to invest heavily on physical assets such as plant and machinery, land and property; thereby 
allowing the business model be capital efficient. 
 
(iii) Combination of technical expertise and understanding of Indian consumer preference: Brands such as Dr. Trust, Dr. Physio 
and Trumom have built a reputation of introducing innovative products that appeal to Indian customers. 
 

Strategies: 

 Diversification and strengthening the market in order to cater to a wide range of geographies and customer segments 

 Strengthening business through product innovation and new product launches 

 Increase brand awareness and build differential brand equity 

 In order to expand the business footprint, Nureca, in October 2019, joined hands with Croma: electronics retailer from 
the Tata Group, to emerge as the very first company to sell healthcare and wellness products through Croma stores. As 
part of this tie-up, Nureca will sell products from its Dr Trust and Dr Physio brands at 30 Croma stores across the country, 
and this would grow with the increasing adoption of the products. 

 
Financials:  
Since the onset of the Covid-19 pandemic in March 2020, the company was able to respond in a swift manner by implementing 
various processes to ensure continuity in its operations. Being engaged in marketing of home healthcare products, which helps 
the user to monitor one’s health from home, the company’s products such as oximeter, gluco meter, nebulizer and BP monitor 
were categorized under the essential goods’ and thus there was no impact of operational shutdown during the pandemic. Infact 
these products refrained hospital visits during the lockdown. However, due to limited availability of logistics and supply chain 
constraints, slight impact was witnessed during the initial period of the lockdown.  
The company reported consolidated revenues at Rs994mn in FY20 as against Rs619mn in FY19; growth of 61%. The profits came 
in at Rs64mn in FY20 v/s Rs62mn in FY19. The margins however took a hit in FY20 reported at 9.7% as against 14.6% in FY19. For 
H1FY21, the revenues came in at Rs1221mn with a PAT of Rs362mn and Ebitda margins at 40.3%. 

Revenues  (Rs mn) FY18 FY19 FY20 6M ending Sept,2020 

Sales 201 619 994 1,221 

EBITDA 44 91 97 492 

EBITDA Margin % 21.8 14.6 9.7 40.3 

Net Profit After Tax  31 62 64 362 

Net Profit Margin % 15.5 10.1 6.4 29.6 

Earning Per Share 4.5 8.9 9.1 51.7 

RoNW (%) 180.8 78.37 42.82 70.06 

Source: Company RHP, Progressive Research 

Exhibit 5: Financials Snapshot 
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Risks & Concerns: 

 Dependency on third parties to manufacture products. If these organizations are unable or unwilling to manufacture the 
products, or if they fail to comply with FDA, this can pose a risk to the business operations  

 Heavy dependence on channel partners, distributors and retailers. Any failure to manage the distribution network will 
adversely affect the company’s performance 

 Inability to implement marketing strategy in a cost-effective timely manner, can adversely affect the operations and              
financial condition 

 
Outlook and Recommendations: 
Nureca  has a diversified portfolio range at its disposal catering to the essential healthcare sector. With the technical expertise in 
place, the existing brands has gained reputation amongst customers that enables the company to try and introduce innovative                          
products that attract the customers. Currently, 95% of revenues for Nureca comes through digital channels (e-commerce). This 
poses an opportunity for Nureca to expand into the offline channel that would assist in increasing the presence in areas where 
the brands are already known. Based on the FY20 earnings, the P/E stands at 62.55x and at annualised 3.87x for H1FY21. Even 
though, Nureca operates in highly fragmented market in the essential home health care segment, business sustainability appears 
to be a cause of concern considering the situations slowly and gradually getting back on track. The document is for information 
purpose. We do not have any rating on the IPO and keep it at the discretion of the investors with regard to investment in the 
IPO. 
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DISCLAIMERS AND DISCLOSURES- 
 
Progressive Share Brokers Pvt. Ltd. and its affiliates are a full-service, brokerage and financing group. Progressive Share Brokers Pvt. Ltd. (PSBPL) along with its affiliates 
are participants in virtually all securities trading markets in India. PSBPL started its operation on the National Stock Exchange (NSE) in 1996. PSBPL is a corporate    
trading member of Bombay Stock Exchange Limited (BSE), National Stock Exchange of India Limited (NSE) for its stock broking services and is Depository Participant 
with Central Depository Services Limited (CDSL) and is a member of Association of Mutual Funds of India (AMFI) for distribution of financial products.    
PSBPL is SEBI registered Research Analyst under SEBI (Research Analysts) Regulations, 2014 with SEBI Registration No. INH000000859. PSBPL hereby declares that it 
has not defaulted with any stock exchange nor its activities were suspended by any stock exchange with whom it is registered in last five years. PSBPL has not been 
debarred from doing business by any Stock Exchange / SEBI or any other authorities; nor has its certificate of registration been cancelled by SEBI at any point of time. 
PSBPL offers research services to clients as well as prospects. The analyst for this report certifies that all of the views expressed in this report accurately reflect his or 
her personal views about the subject company or companies and its or their securities, and no part of his or her compensation was, is or will be, directly or indirectly 
related to specific recommendations or views expressed in this report.  
 
Other disclosures by Progressive Share Brokers Pvt. Ltd. (Research Entity) and its Research Analyst under SEBI (Research Analyst) Regulations, 2014 with reference to 
the subject company (s) covered in this report-: 
 
· PSBPL or its associates financial interest in the subject company: NO  
· Research Analyst (s) or his/her relative's financial interest in the subject company: NO 
· PSBPL or its associates and Research Analyst or his/her relative's does not have any material 
conflict of interest in the subject company. The research Analyst or research entity (PSBPL) has not been engaged in market making activity for the subject company. 
· PSBPL or its associates actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of 
publication of Research Report: NO 
· Research Analyst or his/her relatives have actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately      
preceding the date of publication of Research Report: NO 
· PSBPL or its associates may have received any compensation including for brokerage services from the subject company in the past 12 months. PSBPL or its associates 
may have received compensation for products or services other than brokerage services from the subject company in the past 12 months. PSBPL or its associates have 
not received any compensation or other benefits from the Subject Company or third party in connection with the research report. Subject Company may have been 
client of PSBPL or its associates during twelve months preceding the date of distribution of the research report and PSBPL may have co-managed public offering of 
securities for the subject company in the past twelve months. 
· The research Analyst has served as officer, director or employee of the subject company: NO 
 
PSBPL and/or its affiliates may seek investment banking or other business from the company or companies that are the subject of this material. Our sales people, 
traders, and other professionals may provide oral or written market commentary or trading strategies to our clients that reflect opinions that are contrary to the 
opinions expressed herein, and our proprietary trading and investing businesses (if any) may make investment decisions that may be  inconsistent with the             
recommendations expressed herein. In reviewing these materials, you should be aware that any or all of the foregoing, among other things, may give rise to real or 
potential conflicts of interest including but not limited to those stated herein. Additionally, other important information regarding our relationships with the company 
or companies that are the subject of this material is provided herein. This report is not directed to, or intended for distribution to or use by, any person or entity who is 
a citizen or resident of or located in any locality, state, country or other jurisdiction where such distribution publication, availability or use would be contrary to law or            
regulation or which would subject PSBPL or its group companies to any registration or licensing requirement within such jurisdiction. If this document is sent or has 
reached any individual in such country, especially, USA, the same may be ignored. Unless otherwise stated, this message should not be construed as official confirma-
tion of any transaction. None of the material, nor its content, nor any copy of it, may be altered in any way, transmitted to , copied or distributed to any other party, 
without the prior express written permission of PSBPL. All trademarks, service marks and logos used in this report are trademarks or registered trademarks of PSBPL or 
its Group Companies. The information contained herein is not intended for publication or distribution or circulation in any manner whatsoever and any unauthorized 
reading, dissemination, distribution or copying of this communication is prohibited unless otherwise expressly authorized. Please ensure that you have read “Risk 
Disclosure Document for Capital Market and Derivatives Segments” as prescribed by Securities and Exchange Board of India before investing in Indian    Securities 
Market. In so far as this report includes current or historic information, it is believed to be reliable, although its accura cy and completeness cannot be guaranteed. 
 
Terms & Conditions: 
This report has been prepared by PSBPL and is meant for sole use by the recipient and not for circulation. The report and information contained herein is strictly   
confidential and may not be altered in any way, transmitted to, copied or distributed, in part or in whole, to any other person or to the media or reproduced in any 
form, without prior written consent of PSBPL. The report is based on the facts, figures and information that are considered true, correct, reliable and accurate. The 
intent of this report is not recommendatory in nature. The information is obtained from publicly available media or other sources believed to be reliable. Such      
information has not been independently verified and no guaranty, representation of warranty, express or implied, is made as to its accuracy, completeness or       
correctness. All such information and opinions are subject to change without notice. The report is prepared solely for informational purpose and does not constitute 
an offer document or solicitation of offer to buy or sell or subscribe for securities or other financial instruments for the clients. Though disseminated to all the        
customers simultaneously, not all customers may receive this report at the same time. PSBPL will not treat recipients as customers by virtue of their receiving this 
report. 
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